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a) Define the term “Marketing”.
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b) What do you mean by Internal Marketing ?
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c) What is Marketing Mix ?
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State any 2 types of Marketing Environment.

d)
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What is Product Planning ?
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f) What is Web 2.0 Digital Media Industry ?
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e)

Expand SoLoMo.
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What is E-mail Marketing ?
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State any two benefits of Programmatic Adver’usmgo. )
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j) Give the meaning of Story-telling and Content marketing
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Answer any three of the followin

g questions. Each
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Question carries 8 marks. ) (3x8=24)
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5. Explain internet relationships in the business world.
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6. Explain the benef

its of experiential Marketing.
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Answer an

Y three of the following questions.
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7. Explain the functions of holistic marketing in detail.
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Each question carries 14 marks. (3x14=42)
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8. Explain the bases of marketing Segmentation in detail.
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9. Write an explanatory note on vari

ous elements of marketing-mix.
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. Explain the components of online marketing environment.
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. What is Omnichannel marketing ? Explain the benefits and process of Omnichannel
marketing.
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