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General English

Time : 3 Hours
bhaz. iharks : 50

Instructions : 1) Answaor all tho quostions,
2) Write tho quostion numbaers correcily. o
SECTION ~ A b /7.
(Prose and Poetry) o Sy
I, Answer any five of the following questions in one or two sentencas each.
(572=1 (j)

1) How was the school that Sudha Murthy visited, in “In Sanyadri Hills, 2

Lesson in Humility” 7
2) Why was the French window kept open in
see at Deoli Station in “The Might Train ot
rentioned

“The Open Window" 7

3) Whom did the narrator Deoli” 7
4) According 1o Carlyle, e is the test of greatness ag
in “Who can be a Great Man ?7”.

5) When does sports turm into a savage combat according to George Orwell 7
6) Why was the waiter at the first restaurant annoyed by the narrator's father

in “Reunion” ?
7) What doubts does pretty
Angelou ?

women have about themselves according to Maya

ollowing guestions in about 80 —~ 100 words. -(4x‘5=2(}§\"

about today’s cmmpemive,s_poris-»;?‘j T
urthy leam fr¢

(. Answer any four of the
e the views of George Orwell
2) Who is Thandappa and what life lessons does Sudha M
him in “In Sahyadri, a Lesson in Humility” 7 :
es the poem “The Happy Man”‘emphamza‘me_im‘
the pursuit of happiness 7 e

1) What ar

3) How do
overcoming adversity in
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4 Affiv ™ . n o,
P Why toes 1)), PGS tather vigi difsrant rastaurants in “The Feunion” !

) HOow doos he s |
) ' . e spanky dascribie hor confidence and charr in “Phenormenat
Waoman" ¢

(i) () (¢ 'y i . 2
D The CORvVersation withy e Sapplaton contributed to Mr, Nuttel's merital
PR ey b
XCHOmont in “rhe, Opon Window” Explain

- Anawe My two of lollowing questions in about 200 words, (2%x10=20)

1) Why '“”"'5 Dr, Ambodic slate that all the three tests of greatness in mer
e partial an meomplete 7

') } o . [ ? gl

<) What slory does Viars, el Mr. Nuttel about the open window 7 How does it
altect himy 2

3) “The Night Train ay Deoli” i5 4 story of nostalgia and missed opportunity.
Discusg |

SECTION - B
(Language Components)
V. Read the lollowing passage and answer the questions.

When it came 1o promoting its new video-game console, the Wii, in America,
Nintendo recruited a handful of carefully chosen suburban mothers in the hope
that they would spread the word among their friends that the Wii was a gaming
console the whole family could enjoy together. Nintendo thus became the latest
company 10 use “word-of-mouth” marketing. Nestlé, Sony and Philips have
all launched similar campaigns in recent months to promote everything from
bottled water to electric toothbrushes. As the power of traditional advertising
declines, what was once a experimental marketing approach is becoming

more popular,

After all, no form of adverlising carries as much weight as an endorsement from

afriend. "Amway and Tupperware know you can blend the social and economic
lo business advantage,” says Walter Carl, a marketing guru at North-Eastern
University, The difference now, he says, is that the internet can magnify the

effect of such endorsements.

The difficulty for marketers is creating the right kind of buzz and learning to

control it. Negative views spread just as quickly as positive ones, so if a product
has flaws, people will soon find out. And Peter Kim of Forrester, a consultancy,
points out that when Microsoft sent laptops loaded with its new Windows Vista
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1) Why were the o '
e y were the suburban mothors chonon Lo promole the new video game
console 7 ot

0 TrrP . .
2) Nintendo usod . marketing model,
3) What is the ditficulty of markotors 7

4

)
) Negative views alloct tho sale of i procuct, True/False,
5) Who is the founder of BzzAgont 7

Answer the following questions : (5x155)
1
2) What is aclive lislening ?

How is hearing different from listening 7

4) Give two examples of extemal bardors,

3) Mention any two benefils of strong listoning skills,
)

5) Define empathetic listening.

A} Introdluce your cousin Feema to your college friends, o
B) You have bought @ new vacuum c;lca.j;mr;ar: M."‘akﬂ’sm «.“‘smqq..myj:tqkn
the company is sending their\caxeauhve for the cJ,@mo. o
C) Give a set of instructions lbmﬂkQ a payment Using “ﬁY P
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