
Ifftffitffitiltililt]tililtffit

Time :ZYz Hours

lnstruction : Answers must be written

,ts NP _ 259

I semester B.com. Examination, March/A pril 2023
(NEP) (F + R) (2021 - 22 and Onwards)

COMMERCE

Paper - 1.3 : Principles of Marketing

Max. Marks : 60

or English.

SECTION - A
A$'ad- a

Answer any six sub-questions. Each sub-question carries two marks. (2x6=12)
ob{.1aaddo exb wd-{,dorlerl erudo&. $ecoodl wd-{,d4o1ro odd: eodrlgdl
doood:dd.

1. a) What is marketing ?

dnoaul €,goir aodde$ t
b) What is personal selling ?

{,o$qd d>cnp^l aoddedr ?

c) Expand FMCG. 
l

a66.adf .,x. d. o$di aBoxr.

d) What is product mix ?

erudd, A:4ea aoddeab ?

e) State two importance of online marketing.

erodercre-: dvdore,r dgobos ad& agdlsDrdo$rbd ge,x.

f) What is branding ?

Lqbo6on6 aodded: ? '

g) What is social media marketing ?

xodndE drquf, dnooul dgofu oobded: r
h) Give the meaning of value.

alPe:rd ufir,gp:r.
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SECTION _ B

AqDd- ?,c

Answer any three questigns Each question carries four marks. (4x3=12)

oln{.1oaddo &Ja& 6 d"rte rf wQ on 
1 d.3 Co o d> €, d4C)rD uoel* e od,f Sd:o do o a d.>d d.

2. Explain the importance of marketing.

dno-oe^l qqo3:od, qldDaDrdCrq &do&.

3. Analyse the objectives of market research.

dD$dq nodoeddo$ entdedrl$dl ad-eot'rir.

4. Explain the value delivery process.

dJoe.:, eddma Eqobo$dtr ado&.

5. Explain the functions of marketing intermediaries.

dncat^i dgobo$ d;drd8rrl$ aaoJ:rd$q DdoR.

6. What are the benefits of green marketing ? Discuss

d$& dnoot^i qgdJo$ {,oloexdil$ otDddt r z3*ra.

SECTION _ C

'rY cqnrl- :r

Answer any three questions. Each question carries twelve marks. (12x3=36)

olndoaddo drodc €,d4derf en:doxl. -'gadoodc €,,d4dlra odqddr eodrl9dco

dooad:dd.

7, Elaborate the different approaches in study of marketing.

rilililffitllfl]Iilfllilillr

d>aoo qqCro$ eldro$dd eed aA?dif$dl B&xadaan udouro.
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8. Discuss how components of macro environment determines the ma*eting
plans of firm.

nd$d doidd epodrlq;b dod0o$ dnooe.l €,gofoo$ aloeegdrl$ dceeJ deri dorsad>

?3e&dd aoalddl ziz3rxr.

9. Explain the ditferent methods of promotion.

{,zadd Dad a6adrf$e. ado&.

10. what is price ? Explain the methods of pricing policy.

aJeJ aoddeab ? z,JeJ &e8oi: a6adrf$Sn eldO$.

11. Discuss in detail the various steps involved in the development of new product ?

dni erudd, eed,edq,o3roJJo-agrtooad:d aed doddsdl eddaafi dzsr:r.

#1


