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VI Semester B.B.A. Examination, May/June 2018
(CBCS) (F+R) (2016 — 17 & Onwards)
Paper — MK-S 5 : Elective Paper — Ill : BRAND MANAGEMENT

Time : 3 Hours ' : : ' Max. Marks : 70

Instruction : Answers should be written in English only.
 SECTION - A

An_sWe'r any five questions. Each questioh carries 2 marks. G (5%x2=10)

1. a) What is product line ?

b) Give the meanihg of product planning.
' ¢) Define product life cycle.

d) What is brand management ’? .

e) What is. brand equity ?

fy What is market segmentatlon ?
g) What do you mean by product branding i
SECTION -B 2
Answer a_ny three of the tolleWing qUestione. Each carries 6 marks. (3_x6;=18)
2..I What are the reasons fotvnew product Ifaiture. Pl |
3. W-hat is salee forecast and exptain. its advantages ?
A .What' are ttte .advantages of ttrand positionirtg ?
.5. What are the bases of market segmentation 2

: 6. What is brand extension ? Explain its -ad'vantages' -'
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SECTION - C

- Answer any three of the following questions. Each question carries 14 marks. (3x14=42) = :

7. What are the elements of pr_odubt differenti'ation ?

. Explain brand challenges and op:bortunities. .

. Explain the importance of iriternaticﬁhal marketing.

. What is brand building ? Exp.la'in the steps in brand buildi.n'g-.

. Explain the types of branding strategies.




